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M u Iﬁ'E|ement Variation . Mixture . Integration

Recently. Hong Kong Is shanging a 1oL, PUDIC estates ane
demalshed, the Link invades the retailing market and
L small shops close down these years. To replace with,

. | | there are mare and more large internatianal corporatians
n " and chain storss. As a result, the retailing market s

L. = L B NN .qing more and mors manatane.
L] The theme of this project is called “Mulli-element”, aims
L changing Whis dull sullure, relum Lo o splendid environ-
mmentwith more shoices. “Multelement” means thare ane
vanation between diferent elements I Hong Kong, haw-

ever, [I'I?y could be ITIE(UEU wgelner and co-exist in a
harmany way

Variation Witure Integration

Circulation Study

Traditizn shopging mall Counter shen style

tn normal small shepping mall, there are public dreulation and private cireulation |
within shops. The circulation within that shop Is useless for people who are not golng |
to that particular shop. This is a waste of space.

The shop area is only with the “sounter”, All the circulation is opened to public, Mare
shops can bo accommodated. As a result, it can achiove wider circulation space for
public as well as higher varicty of shops

Relaxing space

Pedestrian Street Pedestrian Street in Mall
Pabliz lelsure space Mall Circulation .
up— Guiily oS- Space and Form Development
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Site Geometry and
Girid Development
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Form Development

In the 20th century ospacially after WWII, pedestrian stroct culture
is developed, A street is not only for circulate. | tried to transfer
these setting inte chepping mall. By adding different street furni-
ture into the widen circulation, people could have varies activities
right In frant of the retail place, which s different from traditional
space of separating the retalling area and the relaxing area ke
having a separated atrium.

Sharing and communicate culture
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Peaple may want different goods or services from different shops;
however, they could gather and enjoy their respective needs
tagether at the public relaxing area.

Proportion of spaces

Fashion exhibition
Book stare

Perfarmance area

The ste i3 not a squars of reet-
ange It is & hexaganal shape.
Thersfore, a hexaganal grid i
developed. The development of
the building farm is to try to
exfrude and sublract shapes
accoming lo the hexaganal grid,
making the form of the buikding
like formed by many  small
elements nstead of a very large
menolithis piecs

On the ather hand  as the site is
o a continuous slope with a lot
of stairs, the project also fries to
integrate stepping into it in ordar
lo fom  continuous  slepping
effect.

orth elevation 1:250

Siting/relaxing area
. Shops

Toilet

Boutique

. Catering

Loading and unloading

Eventually, the mall is with Iy very shop units providing wi iety, deep ification af go - Alse,
a relaxing shopping envi with allowing is

Souvenir = —_

The open space has a similar characteristic to the overall form, which is

it create an amphitheater. Later the seats also need to be combined with greeneries and varies feature, and it has to be et the

Waler, s u pannunsnunasnnnnnnnnnsnnnsnnnn
Glazing covering wate R\

Stone tiles,

from the

grid. All are from that. At the beginning, it was only a hexagonal atrium. Then, a hexagonal performance stage was added inta it, and seats surrounding

pattern. Some polygons has extruded and subtracted from the seats. Eventually, water features are added. Water keeps flow-

ing; it can provide sense of movement. When performance like singing or dancing is held, it can increase the atmosphere. Also, the water flows until the entrance through the continuous corridor. It can be a guiding method for visitors.

West elevation 1:250
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CIRCULATION

P
S
“Two block of circulation of the mall are not directty "
access fo the same level although they are vis-
ually connect e -

Though the circulation pathy the cenfral open
space has act as animportant space that remain
asirong visual connection fo ihe ofher space.

LOEWR GROUND FLOOR (LG)
On the other hand it is provided with some exter Kau U Fong Iv.
nal shofcuts that connect altemative floors direct-
ly Though this exprience passager could allow fo
expose compretely to extemal envionment and
also interior of the mall altematively though the fa-
cade panel
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LERE G = :

Hub could bo define a5 a central dawice that cannects multiple camputers on @
single netwark, and in physical farm of this device is normally a rectangular box

with several ports. Thus pual form i i= 3 huge
gular form. Ta modify this simple geometry and interior, some methods are used for
dasigning. # FORTH FLOOR PLAN

# GROUND FLOOR PLAN GOUGH STREET

To smphasis the maaning of “hub”, the building form should construct into & sanse
of eallection of fragment, which could emerge the slape of the site. Therefore, the
interior eanfiguration of the building have been divided into several *L shape” and
some boxes, (n order to combine into a big box, Furthermore, to deal with a slope,

people cammonly applied outdaor ramp or stalrase o satisTy the physical move- KAU YU FONG

ment. i many Wan distri e
Iation on the slope surface, staircases are my main chaice of emerge my building af
Even the form and ti i s main feature
of the rinkmall. On the other hand, the bullding shauld reflct the distrit plan- |
ning. As there are inner voié, entry foyers and open space in the surroundings, the
mall have put the site, ane n ,more small com-,”
ity within the districe, Moreover, difirsnt entriss are provided for pedestrisg
itis about four entries fram diflerent orientation and lewel, this cauld provide con-

venience. y of sthers to walk

Inside the bullding, It should reflect the habits of the inhabi-
tants and visitors. The empty space as walting space auts

Shoung Wan district’s shaps are mainly used far entertain-
ment. The circulation path outside the shops in the mall is de-

signed in high in width, which pravide a large space for differ-

ent purpuse for the customers, saying this is o change the
function among spaces, To provide different of choices to the
customers, diversity of the shops types are decided. There are
five main categaries with fourtgen types of shops to let cus
tomers to have a crary shopping motive. The lacation of shops
also designed t@ enhance the motivation of purchasing goods

# FIRST FLOOR PLAN GOUGH STREET # FIFTH FLOOR PLAN

of eustamers. Same shop types are located on the same floor

or even below and above ane levels, curtain railing and store

THE MINI-MALL #SHEUNG WAN = St e e W Aetisa st =soiier7
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front have installed on the corridor, this provided visual con- C —
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THE NATURE

stil man
There are fwo main dasign insp
fof the design was the natural ventiation,

designed fha acst mass with a smalier sh

breeze Info the malllike brar
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DESIGN CONCEPT

i
FIRST FLOOR AND GRID PLAN (1:300)

THIRD FLOOR PLAN (1:300,

NORTH ELEVATION (1:300)
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OPEN SPACE PLAN (1:200) v
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" //OVERALL FORM & SPATIAL ARRANGEMENT //RELATIONSHIP WITH SURROUNDINGS //ARRANGEMENT OF RETAIL UNIT //MOVEMENT PATTERN //FACADE & OPEN SPACE DESIGN

e RSN & ML TSSO i

Facade design follows the main thema- blurred the adge.

il s : | — ! feren simRas "“-‘«f-'.t;:_u___i,_.-'_f_:;_:*t;fj Wood stick panels are used to merge the building with the
Ty ' ; : ; | § omerar | - landscape. They form an alignment from top to down, It also
o gl ey . : T T | ¥ R i salcr e E o ¥ emphasize verticality of the building. Besidas, open space are
i / A : [ === { 7 = | \ & oren Eﬁi“si’ e Ei?tf‘:.@?_—'—y,_ﬁ-pé o - I merqed with the facade design.
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An extroversive shopping m down the barrier No N A PR L
: d:ngs and urban fabrtc X 5 e,
: = o A/F lpncs feahion snp g i S
' : T s INDIVIDUAL BLOCKS SIZE OF THE BLOGKS STACKING OF THE BOXES W R 4 HEALTH
s 4, o are used to imitate the ambience, are decided by itz function. creates the messy faaling of the district,
: - : ! ‘ 5 RN It also provides opportunties for circulation. e //;t(
gy O S T T 10 e ; 4 gt e EBL R
DESIGN STATEME MT el e T, TR, R 2F i i SR fj‘% ]
Appeared as an Ulﬂ'dsikjﬂh She %n is acmallya new p]ﬂt&ﬁilﬁﬂ Wlm.' ST . S0 g O | L R A =y |
energy and surprises.: *Unique;Chig,Blend of culture ™ are usually referred’ /| | ) ot AR R e gl |
when people described Sheung Wan In recent years,creative activities-con- " / p_— ey, |
tinue to take place in the regmrgantilt encmﬂage ewnevelupmentmret:tmw i ; 2 ~ 27 B ahon e |
to the district. i it fooikhy W s I"L_ - g/ e, |
,- J | / 5 ; S et nalwiing x 5 ; - AR
Inspired by such a speﬁ’él charautgr«*[ﬁls praject aims to createashnppmﬂ TS e : ; J’; e ¥ - e T ) i
mall that imitate the ambiénce to maintain the locat-colour. One ofthe major — 1 &~ [/ [/ 7o _ ' | ' 1/F wﬁlg'ﬂ:fg:- o e
objectives is to break down ’{h& hﬂ{{ter hemrsfen ij hmldlng and urhan 'fEIhTI-[: > _ i i B _ Bl 4 = |
: : = B A, '?.“?5 18 2 .: 1 e
Physically, the form of tnemmmnwm tr'jrf fcr rmrtrata “the ambience so !har A [ i R ropd e e
the environment of the region remains undisturbed. Entrance of the mall-will - //SH-E CHARACTEHISTICS 3 ALIGN THE MASS SET BACK 8 PING EF aF ﬁ,ﬁ""‘“" -;-:[f il vertical eirculation lies on stairs. There are also two lift, Hori-
be blurred with the straat_sf&a ople could come from anywhere around |+ et set back according Lo the entrance T “‘far"';aa[l!f'mmm”uaiﬁ ‘ﬁsﬂl?r%gm i fiers are a- uvé’r@T r?u?rﬁ‘*ﬂrm Y ARk Sk BLstom ho fhe Elnpa e glon Bgdanﬂﬁ‘?aaﬂﬂ'eegicgrgn R A ¥ Bafie & winwig A — zontal circulation are divided into steps and alleys with ramp open space of 5/F
the site buundarg &}ﬁ gide, it mwggg’nnvﬁ ge fo the visitors and — Tf’L *aldFe and building an admiring effect from Kau E ﬁ:geﬂ oules m%z circulation, rying fo ii- arrangement. to imitate the ambience
local residents. On the other hand, it is m\%the alleys and short-- i s 1 ,,
cut,which are easnlyﬁnun:' 2 EEJJWa to-¢ tathe theme. : u ,,ﬂu J g L
B ; . '. 1~1 //&/ f — ! _ e
Culturally, by |ncl=ud|ngad| 8 ' fFshp d am:wmes such as art sharing " ﬁ?/ JI . >\
programme and market, barriers: between- daily and ordinary. activities 7 ’Hl | l) " e o b
blurred. This is to promotaah ‘l ing ?landar&ln\he region-which further 17 : i 1
help to nuture creative industiy:in the. region Q\ ~J \ ‘ =l
A ~i - [ ]
“Extroversive mall* is introds 'Eﬂ\ll}thts prr};bct after analyzmg a creative pre- URBAN FABRIGS: individual biocks with alleys| TOPOGRAHY: stepping Slopy RESTALIRANTS " _,_[/ e | BAR
cedence - Sarukaku mJapa% Thlﬁprmect opens up the area in a densely Urban appearance in Sheung Wan is very regu: The slte is also full of Inq:aj colour of Shaung Wan. e i \
urban region.Unlike most of shopping mall in Hong Kang, this project do not W SRR b s, sartuint altlré?; L éngllytslmea i Lehnlngehlts which G T S 000 I EE—— G R I R e o |
include everything inside a-mass, |n$tead ittry to appreclate the surounding Lt ey hicy he sils rests on a
& imitate it to provide Iﬁtjﬁﬂ ﬁ\ﬂ fealmg . providing shorteuts among the district, two-way slope which induces a lof of opportunitizs.
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DESIGN STATEMENT

THE DESIGN CONCEPT BEHIND THE MINI-MALL 1S THE COMBINATION OF MODULAR
DESIGN AND THE IMITATION OF URBAN TENEMENT HOUSE (TaNG Lou).
THE REASON THAT MODULAR DESIGN IS INTO THE Lis H
FLEXIBILITY 15 ALWAYS FOR A BUILDING. THE 5x5
MODULAR GRID PROVIDES SUFFICIENT DEPTH FOR STORAGE OF GOODS,
PENETRATION oF DAYLIGHT AND CIRCULATION SPACE.

THE FORM OF THE MALL IS AN IMITATION THE ARRANGEMENT OF TANG LOU. THE
TWO TOWERS ARE LIKE TWO BLOCKS OF HOUSES WHEREAS THE SUBTRACTED
PORTION OF TOWER THE DIFF AND  CHAOTIC
ARRANGEMENT OF TANG LOU BUILDINGS IN SHEUNG WAN. THE LOUVER DESIGN 15
INSPIRED BY STEVEN HOLL'S PROJECTS AS THE LOUVERS HELP TO BRING THE CONTRAST
BETWEEN  SUBTRACTED  SPACE  AND  THE  REST OF THE  BUILDING.

MICRO-COMMUNITY 15 THE THEME OF THE MALL, IN ORDER T0 INTRODUCE THE SMALLER OR #"‘“ 2L

CONGESTED VERSION OF SHEUNG WAN, DIVERSIFYING SHOP TYPES HAS ACHIEVED IN THE
MALL. THERE ARE TOTALLY 36 RETAILING UNITS INSIDE THE MALL, INCLUDING TYFICAL RETAIL
UNITS, CATERING SHOPS AND PERSONAL CARE SHOPS. MOREGVER, THERE |5 ALSD A
PLAYGROUP FOR NURSERY EDUCATION AND ELDERLY FTMESS AREA. AS THE MALL CONTAINS
DIFFERENT TYPES OF SPACE FOR DIFFERENT AGE RANGES AND GENDER, LOCAL RESIDENTS'
DALY NEEDS CAM BE SATISFIED INSIDE THE MALL. AS A RESULT, THE CONCEPT OF MAKING
THE  MALL  AS A  MICRO-COMMUNTY  CAN  BE  ACHEVED.

FURTHERMORE, THE DESIGN OF OPEN SPACE IS MEANT TO FROVIDE EASY ACCESS AND
24-HOUR OPERATION PERIOD TD THE PUBLIC. THERE ARE TOTALLY THREE PARTS OF OPEN
SPACE, WHICH ARE ENTRANCE PLAZA, CENTRAL PEDESTRIAM STREET AND ELDERLY FTNESS
AREA, THEY ARE LOCATED B DIFFERENT AREA AND LINKED WITH & SINGLE CIRCULATION
PATH. THEREFORE, THE OBIECTVE OF 24-HOUR OPEN SPACE IS ACHIEVED.

~— F e
| /“JI T
' ‘tIJ7/'/*1 T a0

b/ IIrmIH

i1 li

ﬁmul..mg

— |

THE SITE IS LOCATED WITHIN A SLOPED AREA. I[N ORDER TO REACH DIFFERENT PLACE IN
SHEUNG WAN, LOCAL PEOPLE HAVE TO WALK THROUGH DIFFERENT LEVELS WHICH IS GUITE
PHYSICALLY DEMANDING ESPECIALLY IN SUMMER TME, IN ORDER TO MAKE PECPLE HAPPY
AND WILUNG 1O STAY FOR A LONG DURATION OF TIME, ENJOYING THEMSELYES AND FEEL
THE CITY INSIDE THE MALL, SIMPLE CIRCULATION WITH THE AID OF ESCALATORS 15 PREFERRED.
IN TERMS OF CIRCULATION, THE TYFOLOGY OF THE MALL 15 SIMILAR TO GYRE SHOPRING
MatLL v Japan. ESCALATORS AND LIFTS CREATE THE MAJOR VERTICAL CIRCULATION,
OUTDOOR BALCONY WITH OUTDOOR STAIRCASE 15 AMOTHER FEATURE THAT MAKES A
DIFFERENCE BETWEEN TYPICAL MALLS ] THIS MINI-MALL.

T T
T

TI | ] T T
THE OBIECTIVE OF RESPECTING THE URBAN FABRIC IN TERMS OF CIRCULATION I5 ACHIEVED | ||| |— | I II |
BY CREATING A NEW STREET WITHIN THE SITE. THE SITE CONTAINS TWC DIFFERENT LEVEL. THE
MALL HAS CONNECTED THE TWO LEVELS WITH STACASES AND ESCALATORS. THERE 15 A

DETANCE OF 7.5 METERS BETWEEN THE TWO TOWERS, FORMING A NEW PEDESTRIAN STREET

WHICH ALLOWS PEOPLE To TRAVEL FRom Kau U Fong (Lowee Level) 1o GousH 228 i 2628 | 18] 15 |1a |52 =y
STREET (UPPER LEVEL). LOCAL HAWKERS CAN ALSO SELL THER GOODS ALONG THE NEWLY g’: : il k_,
CREATED STREET. . mf

] 5a Knting | .

o = ] House | r




“Signature” of People
/'signatfa /

A distinctive mark, characteristic, or sound indicating identity. =
lan

Therme.

Beinga s.gnamm of a place coexists withthe ares selt. defend the isti
is used to show i of one pl h from the people living there. The signature is used to show i
power afone place. A place name can represent a y of an area, i s to show its i i

the importance of the area. As a result, a fortress is set up for local business and culture as well as the local communities.
Design concept

‘The design intention is to follow the people living in the area. so the shape of the bilding is follow by the circulation within the area. As people
pass along the site, their path will create “circle” and spaces within the site. In these circles, a room or an acivity can be from or set up or created
reasons and purposes to the circles.

10 the design, the drces are flled up with garden,restruans, shop, playground, and sting-out area. Thus, actiites arebeing ntroduced to the
site area to answer the call of the circulations. The circulation itself is a from of signature of the local residents. It records how they live, how they
work, how they play and how they rest.

on Iop of that, the mnnemon between people are reinforced by the design by mean of pull poeple to stay and reat together. There are number-
mfortable. As the site, as before, is a park, the new design now not just to com-
pensatetheloss arthe! |oml people, but provide a better garden and soial area for them to stay and use. Besides, the design encourage people
to walk through. Greening and water features are indeed in a touchable range from people’s hands . They can see it, smell it, touch it and even
listen to it.

Apart from that, as the Icoal area is an art center in Hong Kong area, the site is under the exposure of art works and galleries. So, a exhibition
center and gallery space is planned to link up the building to the site area as a whole.

paritions, hopfully it can attract ocal buslness and inhabit thebig brand shop. Because,
ook alike and lack of their ign is y illll all the need the locals

want in the area.

First Floor Plan 1:300

e dagam 2 asers 8 n

Fastion
I :

Bed - & sesk Roof Floor Plan 1:300
Restaurant -

Diing - 15% Eiiton 5
sonis - 3% Gallry
PP R——— e Second Floor Plan 1:300

piara
Free space

Garden design
The garden design is aimed at encourage people to
stay by creating happiness and joy to the local commu-
nlly There are different l:awre designed for different
smmg out area for their pamm and chinese styl.

S
k el e,

energise the local a

a L-shape space is selected in the

key area of the building design, that is the countyard

space within the buulding. There are two sides of

street frontage and connecting two different-leveled

street. So circulation becomes the one of the main con-

cept of this garden design. But there are not only phys-
T and S

The stepped garden is the mean to tranform the retain-

ing wall into a garden and a street.

Garden area : ~700sqm

30% of the site area
Frontage  :25m +20m = 45m

24% of the whole site
Depth ratio 1.75

‘Garden Design ‘Garden Design 1:200 & ‘Garden Section 1:200 Rendering 1.Front / 2. Water feature / 3.Countyard / 4. Back view.



by ho ka yee, mandy Open space
SHEUNG WAN X SHOPPING MALL X BIOTOPE CITY

. design and concept development design
e ° CUOWPTE

i \ o 2mours open  space
I

the 24 hours apan space is I"
L

stage
Ty ke garden < seating area
designed at the center to connect & J circulation = seaing mea
- ’ LAU U FONG to GOUGH STREET. \ 'f
the open space aims to serve as the , i
‘@_ connection  between the level \‘ ‘,’
5 B - . e . iff 3 o
Biotope City is the theme far the d mall in Sheung Wan. Biotope means a small area that /\\_ 0 H ‘\ :Ina:;':;:;m;n:?o:?st[io:‘:\u|[:l::: i
supports Its own distinctive community. Therefore, the design attempts to represent Sheung Wan as a macro area with 7 /\‘ histerical  tree, together  with WEERS AN ACTHITES
system evelved through & set of soclal, economic, environmental, histerical and cultural values, e n B Y D, . b, i i additional atee;lery and seating
. central . and focade Cutdor stais axtuind =
At sysem n;u’mui: reatng m:nhmmﬁ”;‘mugwu nmbh:znmhg r.-mj;“l u area for the neighbarhood and the Ll _m_ _i':_
‘omn community faslg . fierence. atmoephere visitors to anhance their guality of e i it
life by creating more recreational |E [l Ltj E
' area in the district. to echo with the MRS [T WP
theme, the sttaircase in this open “‘i E
- space can &lso be the seating mlim BT B C
. space and the sunken pan provide i
S ’ o space  for  the  workshops. '*L‘MEJ —%E— f"n“r =
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circulation system ﬁ an
floor plans

the floor plan layout is mainly

compased by retail units, 24hours

open space and gardens. as the @
central open space is served as

the main connections betwe:
wo streels, gardens are

dasigned to surround the open m

space. pecple in the garden can

also experience the open space @
wisually.

For the shop arrangement, studio
shops are main shop types, which
are mainly facing the gough i

streel 1o echa with the graffinti
wall on the ground floar, an the
2nd floar, there are book shaps
and furniture shops, which are
seperated fram the other floors;

open space saclion scals 1-300

A
g /8

"
therefore they can only accessad ! Rl =
by the outdoor staircases. ratan ! e A
Iitealyle e
dis ¥, i
proporion of area
~B
gardens = retail unils
SITE PLAN SCALE 1:1000 éa GIF PLAN SCALE 1:400 Eia 1IF PLAN SCALE 1:400 &P 2/F PLAN SCALE 1:400 $ 3IF PLAN SCALE 1:400 é

wrpLAN  soae 1400 B ROOF FLOOR PLAN  SCALE 1:400 &3

elevation and sections

5TH FLOOR LEVEL

_ La=ssdivlienegs. | |
2 4TH FLOOR LEVEL |
) +31.56
8 3RO FLOOR LEVEL
= 8
=
=
8

3500

4000

GROUND FLOOR

«17.0

SOUTH ELEVATION SCALE 1: 300

WEST ELEVATION SCALE 1: 300 SECTION A-A" SCALE 1: 300 SECTION B-B' SCALE 1: 300
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Form development

The form is mainly developed by
the site boundory and roads
nearby the site. In the picture we
can see most of the building lines
are offset from the site roads.
The building s just set back floor
by floor in order to make a valley
view at the center of the

shopping mall.

Circulation and area

of different function

The vertical circulation is mainly rely on 3
esculater and different staircase. Retails are
1/F and 2/F.
Therefore, the circulation is designed as a

mainly located at G/F,

loop to convience people fo use.
Restaurants are located at th top 2 floots.
The connection of different shop no need to

be too strong. one way circulation can be

Dinning

| used in these floors.

----- vertical circulation Retail

i = . " Site LayoUt Plan (1:1000)

Fourth Floor Plan {1:250)

First Floor Plan (1 '250}

T i 4L‘H I \H H\ H HH\ | ‘

“ “W [T T

Elevation 1(1:250)

Elevation 2 (1:250)

| —— horizontal circulation

Service &

circulation

Opening diagram
The Pink line shows the visual
interacetion of people when
they stand in different position.
If there are more pink line
touch the curtain wall, less fins
and opening wil be located at
there.

Section A-A (1:250)

Retail (2150) m2  Dinning {1500) m2

Clinic 80  Dessert s e
Pharmacy 55 Restaurant 850

Beauty salon 80  Cafe 260

Bedding & Bath store 95 Bakery &

Stationary shop & Book shop 320  Bar 30

ResQISISiore 30 service {2105) m2

e 0 Cieulation 1320 oy
Tuck shop D ey e

BoLtiaLe 90 snothersuppofing 450

Gift shop 0

Cosmetics shop 5 openspace -

Convenient shop 30

Home Decorations and Fumiture 85

Supermarket 510

Laundhy )

Open space design

@ Setup the pedestian way flom
the main mirance linew-

surounding envitanment of e She.rg won ste. "Diversy

mecns sciaus. specicl and finy thgs"ssmo\e fogether. Fe 5" is sureurded oy cierent fivy Gnd Gaaroctersic stisel storss

oftre Sheuag won ste. "Oesis” s an soloted ares
armih ard comort. Tha ivirg

ard esidentiol buldings. i stows e
050 & he piace which people co
e cily, Ihis envirormen s e oass I Ihe ey, ns ac

vegetaiion n a desert. That
sant sito & vary re axed ond saw. I llang
amerkof Ibe e, Ihe buiding should
sty fo the local people.

i Laidl back Fostyle s1ouid be biingirg for tho,

e fc e ste onc b

e of the smell regio
6 oulng $r0uld daw

N tho Vg rgthm of o

area, garser, barond café. The
4t no attrecing AL Hong Kong

shap lyppes cre moinly consicers (1e nesd of esdenl ond warker wno e in necr rgicn. Sueh os corverien shop,

5 571001c be provicec i the bulding ard Tme Hogso store wi | not be corsicered fo ou-info e ~a

BUlcing fomn ;I The a1 weuld mainly 10 Uss scight e 10 1us rale The Form of e bulking 50 1hal 12 moks 1Fe buiding wos
a N of the snooping mal is aso qu te

> omangoment faaing of the o s so casuel, cisordoty.

lo! hem fee

discior

= ensparent as mest o fhe faced of e buiding ' curtain woll ond nere are.

i of 1he curtoin wa 1o avoid 165 mucn sun ight. o

61 e 5u gt ond clso
am, Wood s edeptec as e buleirg fagade ond fhe set end clsc e floo: of he open space,

®
Topogrepay :To provicls @ comforiakio envionment o paosie, fhe bulcirg fom shoLic keop e harory wi ine e, The

form of builcirg newis llowng Ihe looogaphy of he sTe. [0 beller e bulding Ir & Ihe § %, 10 any main enlianze is
provioe in “ne buiding but a laf of smal envanzss are lacated in differer- ent+y svel then let aeasle cams into fhe shaoping

mollungorsciousty.

Development of open space

@ Divice the garen as diferent (@ Define the usage and

= small pieces different height of blocks

A enfrance of open space
—gird line from buildings
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C*\“

wood [l

¥ A
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Stage
wood [l
gross [
T I &
Sitting area
concrete
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Pedestrian way

open space plan (1:75)
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Section B-B (1:75)




Mini Shopping Mall Design D R e
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CITY UNNERCITY OF HONG KONG - ; [ l

CA3185 ARCHITECTURAL DESIGHN & ; I

CHAMN YIN HOMN, TERENCE (5341 07 64) ‘ . !
: L !
#levelbreaking, #boundryless, #lightingcapitallism, #deglobalization, #thelocalculture, #mystery, #architecture - \Q : i
‘ !
o ol : !
A = REVOLUTIONARY c. !
D ES I G N C O N C E PT < % | — A3 d revolutiondry piece of architecturdl work againsting the social hierarchy, [T nesds 1o :
i . H e e dable to dosono different kinds of wsers for different kinds of activities, even 1o Just pdass 1:300 i

Being a British Colony, Hong Kong has passed through a number of cultur- LY % % L P fhrough the site without restriction and boundares. 0 S R e e e ;

al changes over the vedrs, Locd| Chinese have been diways been in d =N Nk - '
lovwwer class of the socidl hierarchy, Nnot only in the British colonial fimes, but R EIN STSAI.I. I.OCAI. R ETAI I.IN G SPI RIT
also until today, this form of social hierarchy still exsts in the 21 st century. Reirstdll the local retailing spitit. Due 1o the social hierarchy, ds well as glob aliza-

When this social interchange integrates with the globalization and capi- fion and capitalism, local stores are slowing dying In Hong Kong, nothing com-

talism, we find less and less local spirit in Hong Kong today, and local cul- panng 1o the glory days wnere edch of the retdll shop has 1ts ow n chardcterstics _
ture in Hong Kong might result in extinction and culfurdl influences, wheare citizens actudlly experience the ‘love’ of the locdl ;?':)Tj'
b
f

COMIMUnITy. =,

TWISTING VERTICAL LEVELING - N I e |

Felating back 1o our smadll shopping mall design, our site hds enormaous
relationship in this form of social hierarchy. Central as well ds the upper
level of Hong Kong Island were permitted only for westermns and except for
those people-carriers, no Chinese was dllowed to step into this "*higher
class termtory’ at all. These territories are being separdated by different
kinds of boundaries and lewvels in separating different social classes, and . _
our site for this project sits right on the boundary ine, the Aberdeen Street, ~,

Aberdeen Street was Used 10 separdate sheungwan and Central, 1T wads as - R E F I-ECT TH E U R BAN FAB R IC P
well used to separgte the flower class' Chinese from the ‘higher class’ ' Reflect The Unique Urodn falric of Lentrdl, The sprite of the use of
Caucasion. slopes and staircases, as well as the hidden allays and hidden ) e g

stalrcases in Central, b

Highly twisting interpretation of verfical leveling, spirtudlly bredking
through the social hierarchy of a verficdl leveling channel, provid-

INg d mysteriows opticdl lusion inleveling experence.

What 1s disgraceful is the current trend of how Hong Kong citizen being in
ove with overseds products, which 1S slowly destroving the spirits of our
local culture, we find less and less local stores and this becomes the trig-
ger of my design theme.

The challenge of this design project, s o review the history of hierarchy of
Hong Kong and interpreted the hierarchy in g complete oppaosite way in
all kinds of senses of retdil shopping experence, breaking the boundaries

and levels of our social and cultural hierarchy, regenerate from a vertical G - w . g FSae l |
social structure to d dynamic culturdal love, and lastly 1o reinstall the local o 5 . : e 4 #7° GOUGH STREET L
spirt of Hong Kong Chinese. .
= i
1 " 2 ' . 2 e =N 0 =
+H1 TS +3#1. 75 I -¢-+21ﬂ E
= - » 1w Fe L
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S ' - " = i KAU U FONG s
E?’
."ﬁi _ i T T

OPEN SPACE DESIGN | =P e B R
The open space design for the shopping mall is not only located on the ground level, but also 2 := . - _ Lowear §/F
spreads dcross different level of the bullding. The ground level open space however, Con- ! e —
nects Kau U Fong and Goudh sStreet, i1s design 1s shares the same concept with the overall v_.: F g F Upper 4/F
concept for this architecture, credting a different vertical leveling experience, while users can - 4 —
enjoy the space focusng on the atrum in the middle, as well as the bullding plates nght ac- B
Cross e open space.
| :5 Upper 3/F
- - -
Lowwer 3/F
Upper 2/F
Lo er 2/F
Upper 1/F
Loweer 1/F
> 5 Upper GfF
-
Sisgent Lowrer fF
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